
 

 
 

Your greatest marketing asset 
 

• Don’t just focus on new customers; remember 

existing customers 

• 5x more costly to acquire new customers 

• 60-70% of existing customers are more likely to buy 

again 

• Nurtured, existing customers are more likely to refer 

• Continue to communicate with new customers – 

keep them up to date with developments: new 

products/services/events 

 

 

https://www.youtube.com/embed/VMLmyrEk7ug?feature=oembed
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